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This Innermetrix Values Index is a combination of the research of Dr. Eduard Spranger and Gordon Allport into what drives and motivates an
individual. The seven dimensions of value discovered between these two researchers help understand the reasons that drive an individual to utilize
their talents in the unique way they do. This Values Index will help you understand your motivators and drivers and how to maximize your
performance by achieving better alignment and passion for what you do.
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About This Report
Research conducted by Innermetrix shows that the most successful people share the common trait of
self-awareness. They recognize the situations that will make them successful, and this makes it easy
for them to find ways of achieving objectives that resonate with their motivations. They also understand
their limitations and where they are not effective and this helps them understand what does not inspire
them or what will not motivate them to succeed. Those who understand their natural motivators better
are far more likely to pursue the right opportunities, for the right reasons, and get the results they
desire.
This report measures seven dimensions of motivation. They are:

The Aesthetic Dimension : The main motivation in this value is the drive to achieve balance,
harmony and find form or beauty. Environmental concerns or "green" initiatives are also typically
prized by this dimension.

The Economic Dimension: This dimension examines the motivation for security from
economic gain, and to achieve practical returns. The preferred approach of this dimension is a
professional one with a focus on bottom-line results.

The Individualistic Dimension: The Individualistic dimensions deals with one's need to be
seen as unique, independent, and to stand apart from the crowd. This is the drive to be socially
independent and have opportunity for freedom of personal expression.

The Political Dimension: This drive is to be seen as a leader, and to have influence and
control over one's environment or success. Competitiveness is often associated with those
scoring high in this motivation.

The Altruistic Dimension : This drive is an expression of the need or drive to benefit others in a
humanitarian sense. There is a genuine sincerity in this dimension to help others, give of one's
time, resources and energy, in aid of others.

The Regulatory Dimension: The Regulatory drive indicates one's drive to establish order,
routine and structure. This motivation is to promote rules and policies, a traditional approach
and security through standards and protocols.

The Theoretical Dimension: The drive to understand, gain knowledge, or discover the "truth".
This motivation can often be to gain knowledge for knowledge sake. Rational thinking,
reasoning and problem solving are important to this dimension.
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Executive Summary of Sandra's Values
High
Aesthetic
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Economic
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Individualistic
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Altruistic
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You very much prefer form, harmony and balance. You are likely a strong
advocate for green initiatives and protecting personal time and space.
You are a team player and may put others' needs before self.
You are not an extremist and able to balance the needs of both others and
self.
You are flexible, able to take or leave the power or clout that comes with the
job title or assignment.
You have a very high sincerity-factor and a high empathy for others' needs.
You have a strong preference for following established systems or creating
them if none present.
You are able to balance the quest for understanding and knowledge with the
practical needs of a situation.

This is the initial Workplace Motivator Index screen. The expanded 19-page report, with detailed
explanations of each motivator (general traits, key strengths, motivational insights, training/learning
insights and continual improvement insights) is available from your administrator. Please request the
expanded report, if desired.
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